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Witness of hospitality.
® Offers hygiene and comfort.
e Make your guests feel relax.

* A new trend, show your
customers that you are up to
date.

e Wet-Nap : the top of the
iIndividual packed refreshing
towels.

e A different Wet-Nap for each
budget.
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PDElICAter perume that's accepted by
fieretien; 90% ofi the users (proved

SBYAE ket study: in 2002 — with over
E— /Lc 0 _mterrogatlons)

E— ““Manufactured| at the highest hygiene
— *standards (Independent laboratory
: - centificates available).

~ s \Weare targeting to become the most
accepted brand in Europe.

* Professional marketing and
communication support to our
distributing partners.
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J\ e mg convention centers

=g 0rts club

Beauty shops, hairdressers

Alrline-, cruise-, railroad-, bus-companies.
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~~ 7. Fuel stations and shops
e 8. Medical cabinets, hospitals, kindergarten, ..
9. Casinos
10. Theaters, Theme-parcs, Shopping malls, ...
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Audiienal service to meals
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— _u:show more class when

~ decorating a table with Wet-

~ Napinstead of the classic wet
~ |paper wipe.

- ® | ess labor cost versus the

fingerbowl.

® Easy to put on a self-service
buffet. A never-seen-service.
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> arrive very: often tired
Lm:'gr- hifeeling at
/Ol IRCHEC n’-’é esk. At that very
IGIENT, i N 'ou ofifer them a
Wet-Nap, the) v will immediately
EEl maﬁ,; Jax. At the same time
_J-_.-p “image will get an

- Instant pOSItlve boost. They can
T_E__"‘;gfgr_esh whileryour staff fulfills the
- administration forms.
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e Also very useful in your restaurant
and at the pool bar.
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ur visitors a Wet-Nap to make them feel comfortable.

= ’-=Cleans hands and face when no water is available, also very suitable for the
little kids.
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BEetings, No need to leave

Al carry your name or slogan. It will reinforce your

' he participants.
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> Cruise siigsalirglele rz" IUISSES?
SANHEIIERE to Irelax and refireshiwith Wet-Nap
SVANGIEai SENVICe for your passengers
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’ét:Nap removes the smell of your hands after fuelling

Wet naps can be served as take-away for use in the car, on the

=~ road. Your company or product name will be associated with a good
service as you offer the solution at the moment your customer
needs It.

e \Very useful after a little snack in the car or at your service station.
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IENRECKkaging can carry your message, It will not pass the attention
PECANEE usan will-noet throw: it away like an ordinary: flyer.
o

S GEE _' Al |d-out on festivals, toll stations and all public events.
PREliEiservice with seafood platters, a great extra for a small price.

SSimprove your image, show your concern about the customer’s
== -ws are.

_“I" Support for product promotion.
s “Eoruse invending machines.
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= S




SED / 0 vate branded Wet-Na
gsplitithe cost St withhan a adver

VERYACOIPERNES Weanit  torcommunicate theilr product o MEessage te your CUStemers.
(oL Welf)E (¢ 0'fo comfort and service to your customers with as little costs as possible.
WiAGHsellinglsome advertisement space at the back of your towel wrapper to interested
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y to have their message clear and directly communicated.
,f_ the high service level of a Wet-Nap towel, this will automatically boost their
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o rg_, cr _get for prlvate labeled Wet-Nap is lower then an advertising campain in magazines etc.

'__"_""1_;? it a-more effective as your message will be touched and seen by the user.
Ifn__pOSSIb|e to. miss your message when receiving the towel.
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— o I not used immediately, your message will stay with the user untill the moment he is in need for
~ _ it. Subconsciously, you offer a solution for his comfort at that moment.
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e Extra eption/opportunity : use your wrapper as a discount voucher for promotional actions. By
= returning the wrapper to your selling point, they might get a present or a discount with it.

* |n the mean time you will be able to measure the effectiveness of your campaign.
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